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In this example we have elements for a three hour facilitated workshop designed to build
knowledge and navigational capability around a particular online resource (details redacted) for
learners completing an Induction into a new role within the financial services industry.

This workshop was built to be flexible enough to be confidently facilitated by a team leader or
team member, or indeed an internal trainer. It was supported by a PowerPoint presentation, and

contained activity resources. o é

In this example the client had preferred to use our branding/colour palettes on
their solution, but we will most certainly build resources to showcase
your own branding. +
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Slide examples
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—-an overview ofthis s
aline resource.

Firstly, let's take 2 guided tour of...

1o see what's actualy in the site. Aoy questions zbost 7
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Delivery guide and activity resource examples

e 5
Time  Session Slide Reference FG notes. ]
180 Mins  Overview « Full session should run no longer than 180 minutes (3 Hours) — —— e
10Mins  Introduction  Siide 1 « Display Siide 1, and introduce yourself (i required) and recap role as an
g RTO, offering the Group a service in the provision of - Including information on and from...
recognised qualifications — amongst them, Certificate Il in
o « Check with the group and invite a few participants to share their Induction
- experiences o far, thanking and acknowledging responses.
- «  Advise that this workshop will help the Group to compiete their and wil
% aiso provide them with a tangible and simple to use toolkit they can use to buikd
their financial welibeing as well as that of their customers. Your infomercal must nclde:
10Mins  Tour Slide 2 « Display Side 2, then swap your tabs to display the home page. If « Anoverview of what your infomercial wil cover.
. the group have access to deskiop PCs ask them to access the website - How you navigate therefind the information.
(refer to siide as well) 5o that they can click through + Whyhavea budget?
with you. 3 planmanage your budget.
— « Walk through the following, pausing for O8A as required: Now the st con blp o your
..... Hover over each of the eight main tabs to show the contents. + Weat cacaiatrs andresearces woukd be mect sefal.
Show how headings and subjects are all hyperfinked ~ Anyother key points youthink shoud b shared.
Show the search function, explaining that it is useful if you can't find what
you nead in the meniy Your infomercial mestbe o loager than 8 minutes.
Show the calculators and tools
o Allow 10 minutes of free navigation fbr them to look around the site themselves.
Creatively your o
pesters PowerPuin, xt
out'your infomercial, or
Just make sure;

+ You don'tover-run your 30 minute prep time, 200
+ Your infomercil contains the ‘mustncludes’ isted bove

Have fun,




